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CONTRACT TERMS

10.

11.

12.

13.

14.
15.

. Client agrees to comply with all of the provisions of the Fair Credit Reporting Act, 15 U.S.C § 1681 (FCRA)

and all other applicable statutes, both state and federal.

. Client agrees to provide to all applicants for housing all the rights and privileges conveyed to applicants by

the FCRA, including but not limited to the rights set forth in Section 615 of the FCRA.

. Client agrees not to request a credit report for an applicant without first obtaining a proper, signed release

by said applicant.

. Client agrees to abide by Minnesota Statute 504b.173 by disclosing to applicant, prior to taking an

application fee, the name, address and telephone number of Twin City Tenant Check, Inc.

. Client further acknowledges Minnesota Statute 504b.173 in reference to the return of application fees not

used for the purpose of obtaining a consumer report and/or to perform a tenant background screening.

. Client shall not permit use of their account by any persons other than it's own officers, agents or

employees. Employees will be forbidden to attempt to obtain reports on themselves, associates, or any
other person except in the exercise of their official duties.

. The FCRA provides that any person who knowingly and willfully obtains information on a consumer from a

consumer reporting agency under false pretenses shall be fined under Title 18 of the United States Code,
or imprisoned not more than two years, or both.

. All information, whether written or oral, furnished by Twin City Tenant Check, Inc. shall be held in strict

confidence and used exclusively for the benefit of the Client.

. All reasonable efforts will be made to provide accurate, reliable and correct information. However, Twin

City Tenant Check, Inc. makes no warrantee, express or implied. Twin City Tenant Check, Inc. does not
assume responsibility for any loss due to Client’s reliance on the information reported.

Client may discuss information received from Twin City Tenant Check, Inc. with the consumer in the event
Client declines or takes adverse action regarding the consumer. In the event of disclosure to the consumer
by Client, Twin City Tenant Check, Inc. shall be held harmless from all liability, damages, cost or expense
including reasonable attorney’s fees resulting therefrom. Twin City Tenant Check, Inc. shall not be liable in
any manner whatsoever for any loss or injury to Client resulting from the obtaining or furnishing of such
information and shall not be deemed to have guaranteed the accuracy of such information, such
information being based, however, upon reports obtained from sources considered by Twin City Tenant
Check, Inc. to be reliable.

Twin City Tenant Check, Inc. shall not be held responsible for any delays in, failure or suspension of,
service caused by mechanical or power failure, strikes, labor difficulties, fire, inability to operate or obtain
service from or for it's equipment, Acts of God, or other causes beyond the control of Twin City Tenant
Check, Inc.

Twin City Tenant Check, Inc. reserves the right to terminate this service agreement free from any and all
liability.

Twin City Tenant Check, Inc. reserves the right to suspend service to Client in the event that the account
becomes delinquent for more than thirty (30) days. Continuance of service and payment during any period
of delinquency shall not constitute a waiver of Twin City Tenant Check, Inc.’s right to terminate.

This service contract shall be governed by, and construed in accordance with, the laws of the State of
Minnesota.

A delinquency fee of $5 or 1.5%, whichever is greater, may be added to the outstanding balance of any
account on the first day of the month following billing. Failure to charge a delinquency fee shall not
constitute a waiver of the right to said fee.
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16. If action is taken by Twin City Tenant Check, Inc., whether by suit of otherwise, to enforce collection, or to
defend, preserve or enforce it's right under this agreement, the Client agrees to pay all costs thereby
incurred by Twin City Tenant Check, Inc. including a reasonable attorney’s fee.

17. This service contract, including, without limitation, all exhibits and attachments hereto, constitutes the full
and complete agreement of the parties. This agreement may not be altered, amended or otherwise varied
except by written mutual agreement of both parties.

PROPERTY INFORMATION

Client hereby retains Twin City Tenant Check, Inc. dba Tenant Check to process applications for residence at
properties owned or contractually managed by Client as listed below. The undersigned will provide Twin City
Tenant Check, Inc. complete, legible and accurate applications by mail, fax or electronic file transfer through the
Twin City Tenant Check, Inc. web site. Applications should not be sent, and will not be accepted, via email
transmission due to security concerns. Please list ALL properties to be included in this contract.

Property Name and Address # of Units Authorized Owner / Manager
Property Name and Address # of Units Authorized Owner / Manager
Property Name and Address # of Units Authorized Owner / Manager
Property Name and Address # of Units Authorized Owner / Manager
Property Name and Address # of Units Authorized Owner / Manager
Property Name and Address # of Units Authorized Owner / Manager

All information provided by the Client in this Application and Contract will be verified by Twin City Tenant Check,
Inc. Client certifies that the above is true and correct. False or misleading information will be grounds for
termination of this contract.

Company Name Date

Type or Print Name and Title of Owner Signature of Owner or Authorized Agent

Agent of Twin City Tenant Check, Inc.

Twin City Tenant Check, Inc.
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ADDITIONAL ACKNOWLEDGMENTS

A signed copy of this form must be completed and returned by EACH authorized agent.

_ | will not request a report for ANY reason other than the contracted permissible purpose.
_ 1l will not request a report on myself or friends.

_ | will not request reports for other landlords

| will notify Twin City Tenant Check, Inc. of any and all changes to my account including, but not limited

to business name, address, phone and fax numbers, email address, and rental property ownership.

_ | will NOT share the information contained in a screening report with ANYONE other than a co-owner,
authorized agent or the subject of the report.

|l will store any and all personal information securely.
_ | will safely and properly dispose of any and all personal information.

| have received the Notice to Users of Consumer Reports, Obligations of Users under the
FCRA.

| agree that ONLY individuals registered on the account may view these reports. Reports may not be
shared with anyone else.

determine whether or not to rent to an applicant.

I will maintain an up to date property list with Twin City Tenant Check, Inc.

Each application will be reviewed for completeness, including a real signature on the release.

Please initial each additional acknowledgment item to confirm that you have read and fully understand each
item. This contract cannot be accepted without completing and returning this acknowledgment page.

| agree that reports are to be used for ONE purpose only - the permissible purpose of using the report to

Signature of Owner or Authorized Agent Date

Twin City Tenant Check, Inc.
910 Ivy Avenue East . Saint Paul . MN . 55106
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%' TransUnion

Exhibit A to Addendum to Reseller Service Agreement

Classic®™ Credit Risk Score Services (Required Terms for Addendum to Subscriber Agreement for
Consumer Reports Between Reseller and Its Customer)

1.

10.

11.

Based on an agreement with Trans Union LLC (“TransUnion”) and Fair Isaac Corporation (“Fair Isaac”) (“Reseller Agreement™),
Reseller has access to a unique and proprietary statistical credit scoring service jointly offered by TransUnion and Fair Isaac which
evaluates certain information in the credit reports of individual consumers from TransUnion’s database (“Classic”) and provides a
score which rank-orders consumers with respect to the relative likelihood that United States consumers will repay their existing or
future credit obligations satisfactorily over the twenty-four (24) month period following scoring (the “Classic Score”).

Subscriber, from time to time, may desire to obtain Classic Scores from TransUnion via an online mode in connection with
consumer credit reports.

Subscriber has previously represented and now, again represents that it is a

and has a permissible purpose for obtaining consumer reports, as defined by Section 604 of the Federal Fair Credit Reporting Act
(15 USC 1681b) including, without limitation, all amendments thereto (“FCRA”).

Subscriber certifies that it will request Classic Scores pursuant to procedures prescribed by Reseller from time to time only for the
permissible purpose certified above, and will use the Classic Scores obtained for no other purpose.

Subscriber will maintain copies of all written authorizations for a minimum of three (3) years from the date of inquiry.

Subscriber agrees that it shall use each Classic Score only for a one-time use and only in accordance with its permissible purpose
under the FCRA.

With just cause, such as delinquency or violation of the terms of this contract or a legal requirement, Reseller may, upon its election,
discontinue serving the Subscriber and cancel this Agreement, in whole or in part (e.g., the services provided under this Addendum
only) immediately.

Subscriber recognizes that factors other than the Classic Score may be considered in making a credit decision. Such other factors
include, but are not limited to, the credit report, the individual account history, and economic factors.

TransUnion and Fair Isaac shall be deemed third-party beneficiaries under this Addendum.

Up to five (5) score reason codes, or if applicable, exclusion reasons, are provided to Subscriber with Classic Scores. These score
reason codes are designed to indicate the reasons why the individual did not have a higher Classic Score, and may be disclosed to
consumers as the reasons for taking adverse action, as required by the Equal Credit Opportunity Act (“ECOA”) and its
implementing Regulation (“Reg. B””). However, the Classic Score itself is proprietary to Fair Isaac, may not be used as the reason
for adverse action under Reg. B and, accordingly, shall not be disclosed to credit applicants or any other third-party, except: (1) to
credit applicants in connection with approval/disapproval decisions in the context of bona fide credit extension transactions when
accompanied with its corresponding score reason codes; or (2) as clearly required by law. Subscriber will not publicly disseminate
any results of the validations or other reports derived from the Classic Scores without Fair Isaac and TransUnion’s prior written
consent.

In the event Subscriber intends to provide Classic Scores to any agent, Subscriber may do so provided, however, that Subscriber
first enters into a written agreement with such agent that is consistent with Subscriber’s obligations under this Agreement.
Moreover, such agreement between Subscriber and such agent shall contain the following obligations and acknowledgments of the
agent: (1) Such agent shall utilize the Classic Scores for the sole benefit of Subscriber and shall not utilize the Classic Scores for
any other purpose including for such agent’s own purposes or benefit; (2) That the Classic Score is proprietary to Fair Isaac and,
accordingly, shall not be disclosed to the credit applicant or any third-party without TransUnion and Fair Isaac’s prior written
consent except (a) to credit applicants in connection with approval/disapproval decisions in the context of bona fide credit extension
transactions when accompanied with its corresponding score reason codes; or (b) as clearly required by law; (3) Such Agent shall
not use the Classic Scores for model development, model validation, model benchmarking, reverse engineering, or model
calibration; (4) Such agent shall not resell the Classic Scores; and (5) Such agent shall not use the Classic Scores to create or
maintain a database for itself or otherwise.
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12. Subscriber acknowledges that the Classic Scores provided under this Agreement which utilize an individual’s consumer credit
information will result in an inquiry being added to the consumer’s credit file.

13. Subscriber shall be responsible for compliance with all applicable federal or state legislation, regulations and judicial actions, as
now or as may become effective including, but not limited to, the FCRA, the ECOA, and Reg. B, to which it is subject.

14. The information including, without limitation, the consumer credit data, used in providing Classic Scores under this Agreement
were obtained from sources considered to be reliable. However, due to the possibilities of errors inherent in the procurement and
compilation of data involving a large number of individuals, neither the accuracy nor completeness of such information is
guaranteed. Moreover, in no event shall TransUnion, Fair Isaac, nor their officers, employees, affiliated companies or bureaus,
independent contractors, or agents be liable to Subscriber for any claim, injury, or damage suffered directly or indirectly by
Subscriber as a result of the inaccuracy or incompleteness of such information used in providing Classic Scores under this
Agreement and/or as a result of Subscriber’s use of Classic Scores and/or any other information or serviced provided under this
Agreement.

15.

15.1 Fair Isaac, the developer of Classic, warrants that the scoring algorithms as delivered to TransUnion and used in the
computation of the Classic Score (“Models”) are empirically derived from TransUnion’s credit data and are a demonstrably
and statistically sound method of rank-ordering candidate records with respect to the relative likelihood that United States
consumers will repay their existing or future credit obligations satisfactorily over the twenty-four (24) month period
following scoring when applied to the population for which they were developed, and that no scoring algorithm used by
Classic uses a “prohibited basis™ as that term is defined in the Equal Credit Opportunity Act (ECOA) and Regulation B
promulgated thereunder. Classic provides a statistical evaluation of certain information in TransUnion’s files on a particular
individual, and the Classic Score indicates the relative likelihood that the consumer will repay their existing or future credit
obligations satisfactorily over the twenty-four (24) month period following scoring relative to other individuals in
TransUnion’s database. The score may appear on a credit report for convenience only, but is not a part of the credit report
nor does it add to the information in the report on which it is based.

15.2 THE WARRANTIES SET FORTH IN SECTION 15.1 ARE THE SOLE WARRANTIES MADE UNDER THIS
ADDENDUM CONCERNING THE CLASSIC SCORES AND ANY OTHER DOCUMENTATION OR OTHER
DELIVERABLES AND SERVICES PROVIDED UNDER THIS AGREEMENT; AND NEITHER FAIR ISAAC NOR
TRANSUNION MAKE ANY OTHER REPRESENTATIONS OR WARRANTIES CONCERNING THE PRODUCTS
AND SERVICES TO BE PROVIDED UNDER THIS AGREEMENT OTHER THAN AS SET FORTH IN THIS
ADDENDUM. THE WARRANTIES AND REMEDIES SET FORTH IN SECTION 15.1 ARE IN LIEU OF ALL
OTHERS, WHETHER WRITTEN OR ORAL, EXPRESS OR IMPLIED (INCLUDING, WITHOUT LIMITATION,
WARRANTIES THAT MIGHT BE IMPLIED FROM A COURSE OF PERFORMANCE OR DEALING OR TRADE
USAGE). THERE ARE NO IMPLIED WARRANTIES OF MERCHANTABILITY OR FITNESS FOR A PARTICULAR
PURPOSE.

16. IN NO EVENT SHALL ANY PARTY BE LIABLE FOR ANY CONSEQUENTIAL, INCIDENTAL, INDIRECT, SPECIAL, OR
PUNITIVE DAMAGES INCURRED BY THE OTHER PARTIES AND ARISING OUT OF THE PERFORMANCE OF THIS
AGREEMENT, INCLUDING BUT NOT LIMITED TO LOSS OF GOOD WILL AND LOST PROFITS OR REVENUE,
WHETHER OR NOT SUCH LOSS OR DAMAGE IS BASED IN CONTRACT, WARRANTY, TORT, NEGLIGENCE, STRICT
LIABILITY, INDEMNITY, OR OTHERWISE, EVEN IF A PARTY HAS BEEN ADVISED OF THE POSSIBILITY OF SUCH
DAMAGES. THESE LIMITATIONS SHALL APPLY NOTWITHSTANDING ANY FAILURE OF ESSENTIAL PURPOSE OF
ANY LIMITED REMEDY.

17. THE FOREGOING NOTWITHSTANDING WITH RESPECT TO SUBSCRIBER, IN NO EVENT SHALL THE AFORESTATED
LIMITATIONS OF LIABILITY, SET FORTH ABOVE IN SECTION 16, APPLY TO DAMAGES INCURRED BY
TRANSUNION AND/OR FAIR ISAAC AS A RESULT OF: (A) GOVERNMENTAL, REGULATORY, OR JUDICIAL
ACTION(S) PERTAINING TO VIOLATIONS OF THE FCRA AND/OR OTHER LAWS, REGULATIONS, AND/OR JUDICIAL
ACTIONS TO THE EXTENT SUCH DAMAGES RESULT FROM SUBSCRIBER’S BREACH, DIRECTLY OR THROUGH
SUBSCRIBER’S AGENT(S), OF ITS OBLIGATIONS UNDER THIS AGREEMENT.
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18. IN ADDITION, NEITHER TRANSUNION NOR FAIR ISAAC SHALL BE LIABLE FOR ANY AND ALL CLAIMS ARISING
OUT OF OR IN CONNECTION WITH THIS ADDENDUM BROUGHT MORE THAN ONE (1) YEAR AFTER THE CAUSE
OF ACTION HAS ACCRUED. IN NO EVENT SHALL TRANSUNION’S AND FAIR ISAAC’S AGGREGATE TOTAL
LIABILITY, IF ANY, UNDER THIS AGREEMENT, EXCEED THE AGGREGATE AMOUNT PAID, UNDER THIS
ADDENDUM, BY SUBSCRIBER DURING THE TWELVE (12) MONTH PERIOD IMMEDIATELY PRECEDING ANY SUCH
CLAIM, OR TEN THOUSAND DOLLARS ($10,000.00), WHICHEVER AMOUNT IS LESS.

19. This Addendum may be terminated automatically and without notice: (1) in the event of a breach of the provisions of this
Addendum by Subscriber; (2) in the event the agreement(s) related to Classic between TransUnion, Fair Isaac and Reseller are
terminated or expire; (3) in the event the requirements of any law, regulation, or judicial action are not met, (4) as a result of
changes in laws, regulations, or regulatory or judicial action, that the requirements of any law, regulation, or judicial action will not
be met; and/or (5) the use of the Classic Service is the subject of litigation or threatened litigation by any governmental entity.

Exhibit A to Addendum to Reseller Service Agreement 3
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All users of consumer reports must comply with all applicable regulations. Information about applicable
regulations currently in effect can be found at the Consumer Financial Protection Bureau’s website,
www.consumerfinance.gov/learnmore.

NOTICE TO USERS OF CONSUMER REPORTS:
OBLIGATIONS OF USERS UNDER THE FCRA

The Fair Credit Reporting Act (FCRA), 15 U.S.C. 1681-1681y, requires that this notice be provided to
inform users of consumer reports of their legal obligations. State law may impose additional
requirements. The text of the FCRA is set forth in full at the Consumer Financial Protection Bureau’s
(CFPB) website at www.consumerfinance.gov/learnmore. At the end of this document is a list of United
States Code citations for the FCRA. Other information about user duties is also available at the CFPB’s
website. Users must consult the relevant provisions of the FCRA for details about their
obligations under the FCRA.

The first section of this summary sets forth the responsibilities imposed by the FCRA on all users of
consumer reports. The subsequent sections discuss the duties of users of reports that contain specific
types of information, or that are used for certain purposes, and the legal consequences of violations. If
you are a furnisher of information to a consumer reporting agency (CRA), you have additional
obligations and will receive a separate notice from the CRA describing your duties as a furnisher.

I. OBLIGATIONS OF ALL USERS OF CONSUMER REPORTS

A. Users Must Have a Permissible Purpose

Congress has limited the use of consumer reports to protect consumers’ privacy. All users must have a
permissible purpose under the FCRA to obtain a consumer report. Section 604 contains a list of the
permissible purposes under the law. These are:

e As ordered by a court or a federal grand jury subpoena. Section 604(a)(1)
As instructed by the consumer in writing. Section 604(a)(2)

e For the extension of credit as a result of an application from a consumer, or the review or
collection of a consumer’s account. Section 604(a)(3)(A)

e For employment purposes, including hiring and promotion decisions, where the consumer has
given written permission. Sections 604(a)(3)(B) and 604(b)

e For the underwriting of insurance as a result of an application from a consumer. Section
604(a)(3)(C)

o When there is a legitimate business need, in connection with a business transaction that is
initiated by the consumer. Section 604(a)(3)(F)(i)

e Toreview a consumer’s account to determine whether the consumer continues to meet the
terms of the account. Section 604(a)(3)(F)(ii)

e Todetermine a consumer’s eligibility for a license or other benefit granted by a governmental
instrumentality required by law to consider an applicant’s financial responsibility or status.
Section 604(a)(3)(D)

o For use by a potential investor or servicer, or current insurer, in a valuation or assessment of the
credit or prepayment risks associated with an existing credit obligation. Section 604(a)(3)(E)

e For use by state and local officials in connection with the determination of child support
payments, or modifications and enforcement thereof. Sections 604(a)(4) and 604(a)(5)

In addition, creditors and insurers may obtain certain consumer report information for the purpose of

making “prescreened” unsolicited offers of credit or insurance. Section 604(c). The particular
obligations of users of “prescreened” information are described in Section VII below.
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B. Users Must Provide Certifications

Section 604(f) prohibits any person from obtaining a consumer report from a consumer reporting
agency (CRA) unless the person has certified to the CRA the permissible purpose(s) for which the
report is being obtained and certifies that the report will not be used for any other purpose.

C. Users Must Notify Consumers When Adverse Actions Are Taken

The term “adverse action” is defined very broadly by Section 603. “Adverse actions” include all
business, credit, and employment actions affecting consumers that can be considered to have a
negative impact as defined by Section 603(k) of the FCRA — such as denying or canceling credit or
insurance, or denying employment or promotion. No adverse action occurs in a credit transaction where
the creditor makes a counteroffer that is accepted by the consumer.

1. Adverse Actions Based on Information Obtained From a CRA

If a user takes any type of adverse action as defined by the FCRA that is based at least in part on
information contained in a consumer report, Section 615(a) requires the user to notify the consumer.
The notification may be done in writing, orally, or by electronic means. It must include the following:

¢ The name, address, and telephone number of the CRA (including a toll-free telephone number,
if it is a nationwide CRA) that provided the report.

o A statement that the CRA did not make the adverse decision and is not able to explain why the
decision was made.

¢ A statement setting forth the consumer’s right to obtain a free disclosure of the consumer’s file
from the CRA if the consumer makes a request within 60 days.

o A statement setting forth the consumer’s right to dispute directly with the CRA the accuracy or
completeness of any information provided by the CRA.

2. Adverse Actions Based on Information Obtained From Third Parties Who Are Not Consumer
Reporting Agencies

If a person denies (or increases the charge for) credit for personal, family, or household purposes
based either wholly or partly upon information from a person other than a CRA, and the information is
the type of consumer information covered by the FCRA, Section 615(b)(1) requires that the user clearly
and accurately disclose to the consumer his or her right to be told the nature of the information that was
relied upon if the consumer makes a written request within 60 days of notification. The user must
provide the disclosure within a reasonable period of time following the consumer’s written request.

3. Adverse Actions Based on Information Obtained From Affiliates

If a person takes an adverse action involving insurance, employment, or a credit transaction initiated by
the consumer, based on information of the type covered by the FCRA, and this information was
obtained from an entity affiliated with the user of the information by common ownership or control,
Section 615(b)(2) requires the user to notify the consumer of the adverse action. The notice must
inform the consumer that he or she may obtain a disclosure of the nature of the information relied upon
by making a written request within 60 days of receiving the adverse action notice. If the consumer
makes such a request, the user must disclose the nature of the information not later than 30 days after
receiving the request. If consumer report information is shared among affiliates and then used for an
adverse action, the user must make an adverse action disclosure as set forth in 1.C.1 above.
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D. Users Have Obligations When Fraud and Active Duty Military Alerts are in Files

When a consumer has placed a fraud alert, including one relating to identify theft, or an active duty
military alert with a nationwide consumer reporting agency as defined in Section 603(p) and resellers,
Section 605A(h) imposes limitations on users of reports obtained from the consumer reporting agency
in certain circumstances, including the establishment of a new credit plan and the issuance of additional
credit cards. For initial fraud alerts and active duty alerts, the user must have reasonable policies and
procedures in place to form a belief that the user knows the identity of the applicant or contact the
consumer at a telephone number specified by the consumer; in the case of extended fraud alerts, the
user must contact the consumer in accordance with the contact information provided in the consumer’s
alert.

E. Users Have Obligations When Notified of an Address Discrepancy

Section 605(h) requires nationwide CRAs, as defined in Section 603(p), to notify users that request
reports when the address for a consumer provided by the user in requesting the report is substantially
different from the addresses in the consumer’s file. When this occurs, users must comply with
regulations specifying the procedures to be followed.

Federal regulations are available at www.consumerfinance.gov/learnmore.

F. Users Have Obligations When Disposing of Records

Section 628 requires that all users of consumer report information have in place procedures to properly
dispose of records containing this information. Federal regulations are available at
www.consumerfinance.gov/learnmore.

Il. CREDITORS MUST MAKE ADDITIONAL DISCLOSURES

If a person uses a consumer report in connection with an application for, or a grant, extension, or
provision of, credit to a consumer on material terms that are materially less favorable than the most
favorable terms available to a substantial proportion of consumers from or through that person, based
in whole or in part on a consumer report, the person must provide a risk-based pricing notice to the
consumer in accordance with regulations prescribed by the CFPB.

Section 609(g) requires a disclosure by all persons that make or arrange loans secured by residential
real property (one to four units) and that use credit scores. These persons must provide credit scores
and other information about credit scores to applicants, including the disclosure set forth in Section
609(g)(1)(D) (“Notice to the Home Loan Applicant”).

lll. OBLIGATIONS OF USERS WHEN CONSUMER REPORTS ARE OBTAINED FOR
EMPLOYMENT PURPOSES

A. Employment Other Than in the Trucking Industry

If the information from a CRA is used for employment purposes, the user has specific duties, which are
set forth in Section 604(b) of the FCRA. The user must:

¢ Make a clear and conspicuous written disclosure to the consumer before the report is obtained,
in a document that consists solely of the disclosure, that a consumer report may be obtained.

¢ Obtain from the consumer prior written authorization. Authorization to access reports during the
term of employment may be obtained at the time of employment.
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o Certify to the CRA that the above steps have been followed, that the information being obtained
will not be used in violation of any federal or state equal opportunity law or regulation, and that,
if any adverse action is to be taken based on the consumer report, a copy of the report and a
summary of the consumer’s rights will be provided to the consumer.

o Before taking an adverse action, the user must provide a copy of the report to the consumer as
well as the summary of consumer’s rights (The user should receive this summary from the
CRA.) A Section 615(a) adverse action notice should be sent after the adverse action is taken.

An adverse action notice also is required in employment situations if credit information (other than
transactions and experience data) obtained from an affiliate is used to deny employment. Section
615(b)(2).

The procedures for investigative consumer reports and employee misconduct investigations are set
forth below.

B. Employment in the Trucking Industry

Special rules apply for truck drivers where the only interaction between the consumer and the potential
employer is by mail, telephone, or computer. In this case, the consumer may provide consent orally or
electronically, and an adverse action may be made orally, in writing, or electronically. The consumer
may obtain a copy of any report relied upon by the trucking company by contacting the company.

IV. OBLIGATIONS WHEN INVESTIGATIVE CONSUMER REPORTS ARE USED

Investigative consumer reports are a special type of consumer report in which information about a
consumer’s character, general reputation, personal characteristics, and mode of living is obtained
through personal interviews by an entity or person that is a consumer reporting agency. Consumers
who are the subjects of such reports are given special rights under the FCRA. If a user intends to
obtain an investigative consumer report, Section 606 requires the following:

o The user must disclose to the consumer that an investigative consumer report may be obtained.
This must be done in a written disclosure that is mailed, or otherwise delivered, to the consumer
at some time before or not later than three days after the date on which the report was first
requested. The disclosure must include a statement informing the consumer of his or her right to
request additional disclosures of the nature and scope of the investigation as described below,
and the summary of consumer rights required by Section 609 of the FCRA. (The summary of
consumer rights will be provided by the CRA that conducts the investigation.)

o The user must certify to the CRA that the disclosures set forth above have been made and that
the user will make the disclosure described below.

¢ Upon the written request of a consumer made within a reasonable period of time after the
disclosures required above, the user must make a complete disclosure of the nature and scope
of the investigation. This must be made in a written statement that is mailed or otherwise
delivered, to the consumer no later than five days after the date on which the request was
received from the consumer or the report was first requested, whichever is later in time.

V. SPECIAL PROCEDURES FOR EMPLOYEE INVESTIGATIONS

Section 603(x) provides special procedures for investigations of suspected misconduct by an employee
or for compliance with Federal, state or local laws and regulations or the rules of a self-regulatory
organization, and compliance with written policies of the employer. These investigations are not treated
as consumer reports so long as the employer or its agent complies with the procedures set forth in
Section 603(x), and a summary describing the nature and scope of the inquiry is made to the employee
if an adverse action is taken based on the investigation.
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VI. OBLIGATIONS OF USERS OF MEDICAL INFORMATION

Section 604(g) limits the use of medical information obtained from consumer reporting agencies (other
than payment information that appears in a coded form that does not identify the medical provider). If
the information is to be used for an insurance transaction, the consumer must give consent to the user
of the report or the information must be coded. If the report is to be used for employment purposes — or
in connection with a credit transaction (except as provided in regulations) the consumer must provide
specific written consent and the medical information must be relevant. Any user who receives medical
information shall not disclose the information to any other person (except where necessary to carry out
the purpose for which the information was disclosed, or a permitted by statute, regulation, or order).

VIl. OBLIGATIONS OF USERS OF “PRESCREENED” LISTS

The FCRA permits creditors and insurers to obtain limited consumer report information for use in
connection with unsolicited offers of credit or insurance under certain circumstances. Sections 603(1),
604(c), 604(e), and 615(d). This practice is known as “prescreening” and typically involves obtaining
from a CRA a list of consumers who meet certain pre-established criteria. If any person intends to use
prescreened lists, that person must (1) before the offer is made, establish the criteria that will be relied
upon to make the offer and to grant credit or insurance, and (2) maintain such criteria on file for a three-
year period beginning on the date on which the offer is made to each consumer. In addition, any user
must provide with each written solicitation a clear and conspicuous statement that:

¢ Information contained in a consumer’s CRA file was used in connection with the transaction.

e The consumer received the offer because he or she satisfied the criteria for credit worthiness or
insurability used to screen for the offer.

o Credit or insurance may not be extended if, after the consumer responds, it is determined that
the consumer does not meet the criteria used for screening or any applicable criteria bearing on
credit worthiness or insurability, or the consumer does not furnish required collateral.

e The consumer may prohibit the use of information in his or her file in connection with future
prescreened offers of credit or insurance by contacting the notification system established by
the CRA that provided the report. The statement must include the address and toll-free
telephone number of the appropriate notification system.

In addition, the CFPB has established the format, type size, and manner of the disclosure required by
Section 615(d), with which users must comply. The relevant regulation is 12 CFR 1022.54.

Viil. OBLIGATIONS OF RESELLERS

A. Disclosure and Certification Requirements

Section 607(e) requires any person who obtains a consumer report for resale to take the following
steps:

o Disclose the identity of the end-user to the source CRA.

¢ |dentify to the source CRA each permissible purpose for which the report will be furnished to the
end-user.

o Establish and follow reasonable procedures to ensure that reports are resold only for
permissible purposes, including procedures to obtain:
(1) the identify of all end-users;
(2) certifications from all users of each purpose for which reports will be used; and
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(3) certifications that reports will not be used for any purpose other than the purpose(s) specified
to the reseller. Resellers must make reasonable efforts to verify this information before selling
the report.

B. Reinvestigations by Resellers

Under Section 611(f), if a consumer disputes the accuracy or completeness of information in a report
prepared by a reseller, the reseller must determine whether this is a result of an action or omission on
its part and, if so, correct or delete the information. If not, the reseller must send the dispute to the
source CRA for reinvestigation. When any CRA notifies the reseller of the results of an investigation,
the reseller must immediately convey the information to the consumer.

C. Fraud Alerts and Resellers

Section 605A(f) requires resellers who receive fraud alerts or active duty alerts from another consumer
reporting agency to include these in their reports.

IX. LIABILITY FOR VIOLATIONS OF THE FCRA

Failure to comply with the FCRA can result in state government or federal government enforcement
actions, as well as private lawsuits. Sections 616, 617, and 621. In addition, any person who knowingly
and willfully obtains a consumer report under false pretenses may face criminal prosecution. Section
619.

The CFPB’s website, www.consumerfinance.gov/learnmore, has more information about the

FCRA, including publications for businesses and the full text of the FCRA.

Citations for FCRA sections in the U.S. Code, 15 U.S.C. § 1681 et seq.:

Section 602 15 U.S.C. 1681 Section 615 15 U.S.C. 1681m
Section 603 15 U.S.C. 1681a Section 616 15 U.S.C. 1681n
Section 604 15 U.S.C. 1681b Section 617 15 U.S.C. 16810
Section 605 15 U.S.C. 1681c Section 618 15 U.S.C. 1681p
Section 605A 15 U.S.C. 1681c-A Section 619 15 U.S.C. 1681q
Section 605B 15 U.S.C. 1681c-B Section 620 15 U.S.C. 1681r
Section 606 15 U.S.C. 1681d Section 621 15 U.S.C. 1681s
Section 607 15 U.S.C. 1681e Section 622 15 U.S.C. 1681s-1
Section 608 15 U.S.C. 1681f Section 623 15 U.S.C. 1681s-2
Section 609 15 U.S.C. 1681g Section 624 15 U.S.C. 1681t
Section 610 15 U.S.C. 1681h Section 625 15 U.S.C. 1681u
Section 611 15 U.S.C. 1681i Section 626 15 U.S.C. 1681v
Section 612 15 U.S.C. 1681j Section 627 15 U.S.C. 1681w
Section 613 15 U.S.C. 1681k Section 628 15 U.S.C. 1681x
Section 614 15 U.S.C. 1681I Section 629 15 U.S.C. 1681y
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